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O1.

The Logo

(">
Did you know you can create the face of a duck just by
hitting three keys on your keyboard?
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(' S Primary Logo

(*>papakil

Our primary logo consists of a duck’s face formed with three keyboard keys (bracket, dot, greater-than sign)
and our brand name. Single row. Black version.



(*>papakil

Our primary logo consists of a duck’s face formed with three keyboard keys (bracket, dot, greater-than sign)
and our brand name. Single row. White version.
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(-> Logomark / Symbol

Our favicon is the face of a duck, formed with a bracket, a dot, and a greater-than sign. Black version.



Our favicon is the face of a duck, formed with a bracket, a dot, and a greater-than sign. White version.
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Logo & Rules
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(- > Logo size, Proportions, Alignment

]
- (">papakil >

L Clear zone

‘>papakil

Logo. Single line. Horizontal. Logo Symbol
The logo’s height is defined by the height of the bracket.

The clear zone must be considered as a blank space to let our logo “breathe”.
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Typography
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Proxima Nova

English

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

1234567890

Title

Subtitle

Lorem Ipsum is simply dummy text of
the printing and typesetting industry
Lorem Ipsum has been the industry’s
standard dummy text ever since the
1500s, when an unknown printer took a
galley of type and scrambled it to...

Brand manual

Typography

EAAnViIKa

ABITrAEZHOIKAMNZOMNPZTY®XWYQO
aBydeldnOikAuvgEgompotTuopxyPy w

1234567890

TitAoc

YTTOTITAOC

AVTIBETA PE AVTO TTOL BEWPEL N
mAsloPnela, To Lorem Ipsum 8ev sivat
arAd €va tuxaio Keipevo. Ot pileg Tov
BplokovTal O EVa KEILEVO AATIVIKNG
AoyoTtexviac tou 45 m.X., ptavovtag

TNV NAIKIA ToL TTavw aro 2000 £1n... y
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Proxima Nova
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Typography
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Color Palette
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(- S Color Palette

The Basic Logo palette is black and white.
The brand’s support colors can be used in key visuals, graphic elements, backgrounds, or typography.

Logo colors

i #000000

Brand primary colours

#2abaf6

#ff6943

#1443c6
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Dos & Don’ts
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(- S Proper use of logo

Logo usage on main colors background

Logo usage on palette colors background
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Improper use of logo

The logo should not be used with shadows, rotated, with transparency, as a
pattern, cut, or in colors other than black or white.
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Thank you!

Please respect our brand guidelines and contact us in case you need any further assistance.

Email: marketing@enartia.com
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